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Learning Outcomes:

To achieve this unit you must:

1. To be able to define the purposes of a range of websites
2. Understand the  main elements in web design for usability and visual appeal
3. Know some of the issues to be considered when developing an e business website
                                             Scenario

You work for the local council’s Economic Development unit which is keen to encourage new ‘e – business’ into the area. Your work involves working with small to medium size organisations wishing to develop an e presence in the market, your job is to support and advise on e business as you are the expert in this field.
Context for task 1, You have been asked to do a preliminary investigation and prepare a short presentation about how different businesses can use the internet.
Task 1- You are to prepare a power point presentation and make notes to accompany on how different businesses can use the internet.
 (P1) Choose three different websites to investigate, they need to fall into 3 categories, to include;
· Commercial (B2b or b2c)

· Non Commercial (Central and/or local government)

· Campaign group or voluntary sector
· You need to consider why each organisation has a website. Is it to sell? Offer a Service? Inform?
· Then, look at the features of the websites of the contrasting organisations and describe what they offer users. 

· Explain how the on line presence helps the organisations achieve their goals.
	P1
	Describe how three contrasting organisations use their website for business purposes.


Due Date: 
 Context for task 2……One of the key areas of policy of the council is to encourage new businesses into the area, and to help existing businesses to develop and expand. Both of these things will help to encourage economic development in the area.

Your line manager has been given some investigative work to do as part of the background research required to prepare for a series of ‘road shows’ in which the council will present materials to local business managers. The general topic of the road show is the ‘e-economy’. Your line manager has delegated the following research tasks to you.
Task 2- You decide to create a set of well organised portfolios in the form of notes and handouts.
You are to use the three websites already investigated in task 1 for this work

 (P2) For each website you need to explain the functions and usability features, this involves looking as aspects of the websites that are designed to help users. Does the site offer help features? If so explain what they are. What functions does the site offer? 
Hints n tips for P2
Navigation; based on consumer needs; ability to complete transactions.

Language; tone and style suitable for the target group; legible text.

Efficiency; Value for customers needs, limited number of clicks.

Accuracy; of all information given and processed.

Speed of response; importance to customers, continuous flow, reasons for slow reaction time

Respect for Privacy; Privacy statement displayed.

(P3) Explain the use of visual and media design features of the websites of the three organisations, why do you feel that these organisations have designed certain features such as multimedia into their sites? 

Hints and Tips  for P3
Design of web pages; user pathways through site, ranking of information, Operation of search engine; conflicts between different aspects of usability.

Accessibility; Requirements under Disability Discrimination Act.

Visual Appeal; Use of colour, fonts, graphics, adv & dis of multi media, unified style, consistency, use of white space, appeal to target audience, consistency with brand image.

(M1) Choose one of the three websites already investigated and analyse how the functions meet the characteristics of the target group/ customer profile of the website. Relate these characteristics of the target group to the functions, usability features and visual and media design of the web site explaining how the characteristics/ profile of the target group would have driven/ influenced these factors. 
(D1) For the above website, explain the advantages and disadvantages of the design, visual and usability features and reach a conclusion about how effective you think the website is in meeting the requirements of the target group and contributing to the organisations aims and objectives.
	P2
	Explain the functions and usability features of the websites of three contrasting organisations.

	P3
	Explain the use of visual and media design features of the websites of three contrasting organisations.

	M1
	Analyse how the functions, usability features and visual and media design of a selected website meet the requirements of the target group.

	D1
	Evaluate the extent to which the usability features and visual and media design of a selected website contribute towards the achievement of the organisations objectives.


Due Date: 
Context for task 3 & 4 ..You are working for a web development firm and have been given the following brief, with some comments attached from your boss; ‘this is a fairly flexible project, but the clients are particularly fussy. Use your imagination and try and come up with something that is appropriate’
Dr Drive Company: background

Dr Drive ‘www.drdrive.co.uk’ is an old and tired  website. It is not very up to date due to other work commitments by the owner. However, now it has been decided to rewrite the website using modern technology and to improve the look of the website and to add new contents. You have been commissioned to write a new website for Dr Drive.
Originally the Dr Drive website came about from a series of articles written for a local paper group serving several towns. Each week a different topic of driving was discussed. The articles ran for several weeks. At the end of the articles the site fell into disuse. The owner of the website wants to revamp the website, to appeal to a young audience 16 – 18 years old who are thinking of learning to drive, or recently taken their driving test. The site needs to offer driving lessons for a price,  information to relate  to young drivers of all ages about passing their driving test,  and how to improve their driving skills to become advanced motorists.
Task 3 

(P4) Stage 1; Plan and design the website required to meet the specific purpose of the target group by producing an outline plan showing a series of pages that are produced on paper explaining the contents and design features.
(M2) Explain why certain features you have planned have been included. What is their purpose as far as users are concerned? You need to also shown an understanding of the organisation’s objectives.
	P4
	Plan & design a website for a specific organisation meeting specified purposes for a defined target group.

	M2
	Assess how own website design meets the requirements of the target group and contributes towards achievements of the organisation’s objectives.


Due date: 
Task 4

(P5) Stage 2; Draw up plans for the evaluation of the design and the launch of the site by listing the steps you would take in the evaluation process of the website – using a flow diagram to illustrate the testing process.

(M3) Think of a ‘persona’ for the typical user of the ‘Dr Drive’ website. What sort of people might they be? Explain why your design should appeal to them.
(D2) Consider changes you would make to your website as a result of consultation with potential users and further research looking at competitors websites. Make justified recommendations for changes to the website and launch plans for Dr Drive’s website.
	P5
	Draw up plans for evaluation of design and on going launch of website for a specific organisation.

	M3
	Explain the appropriateness of the plans for the evaluation of the design and launch of a website for a specific organisation.

	D2
	Make justified recommendations for changes to the website design and launch plans of a website for a specific organisation.


Due date:
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