BTEC Nationals in Business: Unit 3: Introduction to Marketing


	Assignment ONE  SCENARIO

	Jo and Ali run a successful business, AliJo Sports Gear.  The Company produces sports goods and clothing for retail outlets.  Jo and Ali are considering expanding the business and moving into the Jeans market. They have asked you to prepare training materials for sessions aimed at developing the marketing skills for the new team.

	TASKS 

	1
	Prepare presentation slides with detailed notes which describes the concept and principles of marketing.  Include the following headings:  
· Provide 2 definitions of marketing and describe what ‘marketing’ is
· SMART objectives 

· The link between SMART organisational objectives and marketing objectives

· The Marketing Mix

· The difference between Business to Business (B2B) & Business to Consumer (B2C) Marketing
	P1


	2
	(a) Research the following 2 organisations. www.aeroleatherclothing.com and www.funmum.com and use your findings to produce two fact sheets that describe  how the concept and principles are applied to the marketing of products in these two organisations.
· Factsheet 1 -  the marketing activities of each organisation 
(b) Select one product from each organisation and show how marketing and the marketing mix (the 4 Ps) is applied to each product
· Factsheet 2 – detailed application of the marketing mix to one product from each organisation

	P2


	3
	 Jo and Ali also need to know about marketing research:

(a) Prepare a briefing sheet explaining what marketing research is - you must discuss qualitative/quantitative and primary/secondary methods 
(b) Select one of the organisations from Task 2 and describe how they use marketing research information to understand the behaviour of customers, competitors and market environment
	P3

	4
	Prepare a memo to compare the effectiveness of the concepts and principles applied to the marketing of products by the two chosen organisations in Task 2.

	M1

	5


	Summarise your memo with an evaluation of the concepts and principles applied to the marketing of products by your selected organisation from Task 3 and make recommendations for improvement 
	D1

	WHAT YOU MUST SUBMIT

	· Presentation Slides with detailed notes

· 2 Fact sheets

· A Memo                                            
	Deadline

Deadline

Deadline


	Assignment TWO  SCENARIO

	Following on from the work that you completed in Assignment 1, Jo and Ali have now decided that they need more information on analytical and marketing techniques.  Complete the following tasks.

	TASKS 

	1
	Choose a product from one of the organisations that you discussed in Assignment 1, design visual materials to illustrate two analytical techniques used by AliJo. Select one analytical technique from each Group.

· Group A:  product life cycle, Boston Matrix, Ansoff’s NPD

· Group B:  SWOT, PESTLE, Porter’s Five Forces


	P4



	2
	Include notes with your visual materials comparing both the analytical techniques you have selected and state how they support the marketing decisions of the organisation you have chosen
	M2

	3
	Select one of the organisations used in Assignment 1 and prepare an informal report which describes how marketing techniques are used to increase demand for a selected product.
 
	P5



	4
	Your report must include an explanation of the marketing techniques used by your selected organisation and an analysis of why these techniques might have been chosen. 


	M3

	5
	Your report should include an evaluation of the marketing techniques, research and analysis used by your selected organisation and your recommendations must make original recommendations for improvement
	D2

	WHAT YOU MUST SUBMIT

	· Visual Materials

· Notes with additional information to support the Visual Materials

· Informal Report
	Deadline

Deadline

Deadline
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